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A RERL CONVERSRATION RBOUT DiGITAL MEDIA

Why we need a conversation about Digital Media
-Fast Growing / Changing — we are already out of date.
-Next generation sees grandparents using technology
-More than communication ---

DIGITAL space is part of our “building”
DIGITAL relationships are part of our “body”
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Boundaries are Important!

*Political - Depends on where you serve, and your goals
*Personal — Careful what you share innuendo / language
*Limits — Don’t be afraid to block, unfollow, etc.
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Policy and Practices

*Talk to GROUPS; not INDIVIDUALS (cc / tag / group message)

*Let minors make first contact- stay in “public space”

*MUST follow your policy (or change it)

*Don’t forget WHY you make the policy and communicate it

*Get opinion leaders in early — Have them set the example for compliance

*Continue to review your policy every 2 years or as needed (more often, not less)
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What TO DO (why it’s worth it)

*Use Facebook for “responding” organically to events — show what IS happening.
*Use Facebook for connecting (Groups / Pages / Profiles)

*Use Website & Social Media for “story telling” in real-time

*Reach people how they want to be reached — ask them and respond

*Web spaces as class rooms / living rooms / sanctuary / prayer space

*Curating rather than creating resources

*Staying interactive and current -- needs volunteers (new gifts from new people)

*Remember that the internet is NEVER CLOSED! 24/7 ministry



Mt. Summit Christian Church (Disciples of Christ)
www.MSCCDisciples.Org

Covina Community Church, UCC
www.CovinaCommunityUCC.org



http://www.covinacommunityucc.org/
http://www.msccdisciples.org/

